
How To 
Increase
Visibility For Your 
Downtown-Located 
Business



Businesses located in downtown areas are in a unique position

So you’ve opened up your business in or near downtown. Maybe you’ve thought to 

yourself that just being in downtown, the walkability will increase your chances of 

being seen. A lot of businesses in downtown areas are within walking distance to 

sources of pedestrian tra�c but can also, unfortunately, blend in with their 

surroundings.

You’ve even designed some vibrant decals or signs that you’re really excited about 

and spent several hours installing them yourself. Standing there, staring at your 

gorgeous work, beaming with pride, you watch every face that passes by hoping 

they look and maybe even…go inside?

Storefront signage is incredibly powerful but what if no one is 
walking by your business

You go inside, do a quick once-over of your store to make sure everything is

merchandised and organized because you know that at any minute, someone can 

see your beautiful signs and come in. But what if there’s not that many people 

walking on the street you’re located on? In fact, you could be located on a street 

that sees dramatically lower tra�c than a street within a half mile.

Maybe you’ve thought “if only we had more visibility down the street, around the 

corner, or even just right out front!” 

Even more, you know that out of the few people who naturally discover your store on

their own, nowadays, most have questions before they’re willing to go inside. This is 

more so the case with attractions and experiences but could still ring true for new 

restaurants and retail stores.
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Traditional downtown marketing:

So what do downtown businesses do? There’s not that many solutions for low-cost
advertising. Small businesses in downtown areas market mostly online using social 
media. In fact, most outdoor media (billboards, transit media, bus shelters and benches, 
wallscapes, digital screens, cabs, etc.) you see in downtown areas are dominated by 
large brands. Why? They’re expensive and only large brands can a�ord them. Go 
outside and see for yourself! DO IT NOW!

The problem with outdoor media is not the concept - it’s the price.

Don’t get us wrong! Giant billboards are great and can reach a ton of people - if you’ve
got the money...

 

Billboard rates can run $500 - $500k per month with downtown billboards, specifically, 
leaning towards the latter. Giant billboard companies can say that x number of people 
will walk by your ad so that translates to impressions. They’ll run pedestrian-counting 
programs to beef up the perceived power of their billboards which is the main reason why 
these billboards cost so much. Plus, the cost to produce these giant signs and install them 
is also high! Some billboard trucks even have stem and fuel charges in addition to their 
rates
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Do-it-yourself solutions:

Many businesses will even try to make their own “walking billboard”, sandwich boards,
and other makeshift signs and use one of their own sta� or hire someone new online to 
wear them. Although a few people might respond to the poorly made sign and 
smile-less employee, a lot of people are judging. People might see it and think:

“Well if this person isn’t too cheerful, maybe the other employees are the same. If this
company doesn’t care about a good looking sign, why should I care about them?”

However, they’re not judging the concept, but the execution and quality. People actually 
respond very favorably to marketing messages made with care and attention to detail. 
Many people are very excited when they find out about an interesting business or 
restaurant that is nearby and they would have no idea they were there if it wasn’t for a
walking sign cruising on a set route that just so happens to be the same street that a 
majority of people use to walk to and from work, home, etc. For DIY projects, the costs 
can add up when you’re trying to find the time to find someone reliable, train them, make 
the sign and materials, and manage them day-to-day all on your own. Don’t get me 
wrong, if you have the time to do it and do it well, then you definitely should be - but you 
should also be running your business, not managing some sign walker.

 

“What am I supposed to do? The billboard companies don’t o�er a smaller, cheaper,
proximity billboard solution and hiring a promo agency to provide a quality brand
ambassador will run $50/hr.+”

A few business owners:

Well, what if there was a provider of both downtown sidewalk media and top-shelf 
promotional talent for downtown-specific businesses? This service would provide 
experienced and career-minded talent that would be fully educated on your brand and 
able to answer questions and point them in your direction.

Imagine the visibility! Downtown businesses can literally have a walking, smiling beacon
of information circling their building or on a set route nearby.

Chumba Media is a small business advertising agency specializing in downtown mobile
media in the form of walking billboards and mobile sales teams.



Does it work?

Over 35 brands have deployed over 100 campaigns with Chumba Media since 2016:

Most mentioned comment from people on the street:

Starting at only $30/hr. + production, the concept is simple:
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If it’s a branding campaign, they’ll design and build a wearable billboard and 
circulate it in targeted areas around your business or just in general downtown
areas putting the sign in front of as many people as possible.

If it’s a call-to-action campaign, our sign walkers will engage actively interested 
people and provide them with answers to questions and printed or digital 
coupons.
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Smiling Moose Deli in Denver saw a 49% response rate producing over 2,600 o�er
redemptions in just 5 days.

Planet Fitness in Denver saw a 53% response rate producing over 1,500 free day 
pass redemptions, 800 email contacts, and a website click-through rate of 19% in 
just 6 weeks!

The Range 702 in Las Vegas has sold over 500 high-end packages over 1 year.

Pi� the Magic Dragon at the Flamingo Las Vegas sold over 125 tickets in just 3 
week

“I had no idea this place was 
there! I have no reason to search 
for that online nor have I seen
any ads. Thankfully, I saw this 
walking sign because now I’m a 
customer for life!”


